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Saturday, 3 March
Breakfast - Victor Harbor
Hotel Victor from 8am
International Women’s Day 
Breakfast organised by the 
Zonta Club of the Fleurieu 
Peninsula and the Southern 
Fleurieu Women’s Network.
Guest speaker, Senator Penny 
Wong, on the topic of Empowering 
Women.
Tickets from Sinclair Florist, Victor 
Harbor.  Enquiries to zontafleurieu@
yahoo.com.au.

n n n

Monday, 5 March
Network dinner - Strathalbyn
Strathalbyn Racing Club from 
5.30pm
Come along and network with 
other local women in business in a 
supportive, fun atmosphere. 
Here’s a chance to pick up a few 
tips to assist you with your business.  
One of the topics for discussion will 
be effective networking and public 
speaking.  Bring along thoughts 
about what has worked and what 
hasn’t for you.

Bookings: Eventbrite.com.au.

n n n

Thursday, 8 March
Breakfast - Victor Harbor
Hotel Victor from 6.45am for 7am
International Women’s Day Breakfast 
organised by Victor VIEW Club in 
conjunction with Member for Finniss, 
Michael Pengilly.  
Presentation of Fleurieu & KI 
Women’s Community Awards. RSVP 
to 0418 845 989 or email dawn60@
tpg.com.au.

n n n 

Monday, 19 March
Network Lunch - Victor Harbor
Victor Harbor Yacht Club, 12.30pm
Come along and network with 

other local women in business in a 
supportive, fun atmosphere. 
Here’s a chance to pick up a few 
tips to assist you with your business.  
We’ll also be trying to better 
connect people who need to 
access services, help, advice or 
support from others.
One of the topics for discussion will 
be effective networking and public 
speaking.  
Bring along thoughts about what has 
worked and what hasn’t for you.
Bookings: Eventbrite.com.au.

n n n

Wednesday, 21 March
Network Dinner - Goolwa
Venue TBA 5.30pm
Come along and network with 
other local women in business in a 
supportive, fun atmosphere. 
Here’s a chance to pick up a few 
tips to assist you with your business.  
We’ll also be trying to better 
connect people who need to 
access services, help, advice or 
support from others.
One of the topics for discussion 
will be cost-effective marketing, 
including some great free tips too.  
Bring along thoughts about what has 
worked and what hasn’t for you.
Bookings: Eventbrite.com.au.

n n n

Wednesday, 18 April
Network Lunch - Victor Harbor
Venue TBA, 12.30pm
Come along and network with 
other local women in business in a 
supportive, fun atmosphere. 
This function will look at problem 
solving some common issues 
facing us, including dealing with 
difficult customers, how not to be 
overwhelmed.  
You will be encouraged to share 
your thoughts.
Bookings: Eventbrite.com.au.

For your diary ...

Got an idea for the next newsletter?
The Women in Business Regional Network welcomes contributions 
to its regular newsletter.  Please note that publication of these will 
always be subject to editor’s discretion.  Your contributions can be 
submitted via email to network@wibnetwork.com.au.  
To discuss suggestions for inclusions in the newsletter please phone 
the network founder, Carolyn Jeffrey, on 0435 432 203.  NB: Priority 
will always be given to contributions from financial members.

Happy new year to our network 
members and supporters.  It 
has been a very exciting start 

to 2018.  Personally I took some time 
out over the Christmas-New Year 
period to regroup and recharge the 
brain cells and to plan for a more 
organised year.  So far the things 
I’ve implemented have been a vast 
improvement on my life and practices 
of the past and I’d be happy to let 
you know some of the tips if you too 
need a bit of help to stay focused 
and organised.  

We launched a Strathalbyn 
chapter.  It is truly amazing just how 
many businesses in the Strathalbyn, 
Langhorne Creek, Milang, Clayton 
Bay and Finniss areas have women 
at the helm or at least playing very 
key roles.  It was my pleasure to 
doorknock 48 of them in late January 
and to welcome more than 20 to the 
launch function at the Strathalbyn 
Racing Club on February 12.  I was 
thrilled with the support, particularly 
given I was totally unknown to women 
in that area and that Facebook and 
LinkedIn had been the only contact 
with the Women in Business Regional 
Network.

Our January lunch in Victor Harbor 
attracted women from as far afield 
as Gawler who have offered support 
to establish a chapter in the Barossa 
Valley.  Watch this space for more on 
this as the concept is developed.

Foundation member Pip Robertson 
came to our aid providing a more 
intimate venue at Coomunga House 
for our Monday lunch, ensuring that 
those ladies keen to hear about 
marketing weren’t left without an 
event.  Most who attended were 
unfamiliar with the venue, the 
concept of a social enterprise and 
the great work Pip is doing.

It’s International Women’s Day on 
Thursday, March 8, so don’t forget 
to celebrate.  Try to attend one of 
the many local events to mark the 
occasion.  The day is a celebration 
of the social, economic, cultural and 
political achievements of women and 
it’s fair to say we have all benefited 
from the progress for women in the 
past 100 or so years.  Let’s keep the 
momentum going.

Celebrate the 
growing network

ACROSS MY DESK

Carolyn Jeffrey
Women in Business Regional 
Network founder
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Inside this issue ...
MARKETING:
Do you know there are lots of 
free and inexpensive (under 
$200) options for you to 
market your business? 8-9

COMPUTER HELP:
When was the last time you 
checked your backup?  Have 
you got a backup?  Find 
out more in this article 13

Strathalbyn and districts women 
in business now have their own 
chapter of the Women in Business 

Regional Network.
An enthusiastic group of women 

from Strathalbyn, Langhorne Creek, 
Inman Valley, Finniss and Milang 
gathered at the Strathalbyn Racing 
Club on February 12 for the launch of 
the chapter.

A wide range of businesses were 
represented including those from the 
hospitality, professional, retail, health 
and beauty, community, agricultural, 
arts and crafts and home business 
sectors.

A magnificent spread of food 
was provided by Peechabella B&B 
ensuring no one went home hungry.  

Kristy Martin, the business 
development manager from the 
Strathalbyn Racing Club, was popular 
behind the bar too.

Although networking and an 
introduction to the network were 
prime focuses of the function, the 
topic for learning was cost-effective 
marketing.

Founder Carolyn Jeffrey spoke at 
length about the wide range of cheap 
(under $200) and even free marketing 
opportunities at our disposal.  

“It was great to receive feedback 
from some of the women that they 
had learned some great tips during 
the evening,” Carolyn said.

“The Strathalbyn area is clearly 
going through some challenges and 
controversy at present over new 
developments and, like most regional 

areas, is also finding the retail sector is 
not as buoyant as we’d like.

“I hope the formation of the local 
chapter of the network will help to 
bring women together to develop 
strategies that can help ensure the 
local business community can be 
vibrant and to cope with any new 
developments that may take place in 
the future.”

Like the Victor Harbor experience, 
networking and sharing was carried 
out freely.

“It was great to hear the wide range 
of experiences of those in the room.  
It’s clear too that there was quite a bit 
of knowledge about social media that 
other local women could benefit from 
in the future.

“Although there are similarities 
between Victor Harbor and 
Strathalbyn women in business, it was 
also evident that there were some 
very different experiences too.  Many 
of these were shared through the 
sticky note topic: what has worked for 
you from a marketing perspective?”

The next Strathalbyn function will be 
a dinner on Monday, March 5 at the 
Strathalbyn Racing Club again where 
the topic will be effective networking 
and public speaking.  

Bookings close on Wednesday, 28 
February through Eventbrite.com.au.

Strathalbyn is the first chapter to 
be formed outside Victor Harbor with 
others proposed in the coming months 
in the Barossa and McLaren Vale.

MORE PICS ON PAGE 11

Strathalbyn chapter 
launched at dinner

STRATHALBYN LAUNCH: Carina Kerr, Anna Butler and Alice Both were among the enthusiastic 
group of Strathalbyn and districts women in business to attend the launch of the Strathalbyn 
chapter on February 12 at the Strathalbyn Racing Club.

REGULAR FEATURES:
Diary ...............................................2
Directory ................................ 10-11
Member Profiles .................10 & 12
Social pics ............................9 & 14

SOCIAL ENTERPRISE:
Meet Pip Robertson, of 
Coomunga House, a social 
enterprise trying to 
connect the community. 4-5

FAMILY EXPERIENCE:
Meredith Abbott talks about 30+ 
years in a family business that  
has just been joined 
by her son.

2018 PLANNING:
Are your 2018 business plans 
working out?  Do you just need 
to roll up your sleeves and 
get back into it? 5
INSURANCE TIP:
Would your business survive if you 
were sick or injured?  Does your 
insurance cover it?  We 
look at your options. 14

6-7

APP REVIEW:
In our app review we look at 
Harvest, a great tool to save you 
time with billing, particularly 
if you bill clients hourly. 12

International Women’s Day will 
be marked officially on Thursday, 
March 8.

The theme is Press for Progress, 
so we’re being encouraged 
to motivate and unite friends, 
colleagues and whole communities 
to think, act and be gender 
inclusive.

Please support local events being 
held to mark the special day.
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By Carolyn Jeffrey

Asocial enterprise was something 
she’d planned for a long 
while, partly from working in 

the community most of her life and 
following the motto non nobis solum 
(from her father’s school and family 
ethos) Pip Robertson grew up with 
‘we’re not here for ourselves alone’.  
ie We’re here for something more 
than looking after our own needs.

Although it’s like extracting teeth 
to get her to admit the good she is 
doing and has done for other people 
she has positively touched the lives 
of quite a few people around the 
world, and the plan was to later 
put something back into her own 
community here in Victor Harbor.

Early skills from training as a 
paediatric nurse and midwife and 
then working in public health made 
the transition to a wider target easier.  
She spent much of the 1970s working 
in development and humanitarian 
projects in northern Australia, Africa, 
Europe, Asia and South America.

It was here, and while 
accompanying her husband Andrew 
in locations around the world in his 
role with the UN (and herself working 
for the UN and other organisations) 
she further developed her skills.

“On weekends I’d often spend 
some time training some of the staff 
from the UN who were drivers and 
guards, for example.

“Their literacy skills weren’t good, 
so they couldn’t get better jobs, so 
I’d help out teaching them computer 
skills and literacy.

“I also taught environmental and 
horticultural studies on the weekends 
within the Ministries of Agriculture in 
some countries, mostly in relation to 
town planning, but also to pastoralist 
groups who in the past had lived 
solely from animals, but who were 
becoming more settled and did not 
have agricultural or horticultural skills.”

And, although it’s hard to get her 
to admit to it, all of this was on a 
volunteer basis.

After years of travelling, including 
working in Kenya, Sudan, Malaysia, 
Italy and New York, the couple have 
now “retired” to their property in the 
Victor Harbor area … and Pip has 
turned entrepreneur, setting up a 
six-day a week café, co-working and 
function space in the heart of the 
town.

“I had been looking around for a 
piece of property for a few years, and 
this place became available,” she 
says.

Coomunga House is located at 
10 Railway Terrace, Victor Harbor, 
opposite the railway station and next 

to the Grosvenor Hotel.  About 20 
years ago the house was home to 
the Victor Harbor Tourist Information 
Centre, so it seems almost full circle 
that it should once again be involved 
with hospitality and serving the 
community.

“I wanted to set up a community 
venture that involved developing a 
space in which people could interact 
and meet.

“My aim was to combine job 
development through a café, but I 
never planned to run it myself.”

Pip has had to learn a wide range 
of skills herself, including being a 
barista and cook at the café, which 
is staffed by volunteers who are 
wanting to learn or practise skills, so 
that they may become employed.  

It’s clear from a coffee and chat 
with the volunteers at Coomunga 
House that they’re made to feel 
welcome and are grateful for the 
opportunity.

Social enterprises are willing to 
take risk/initiative to develop a 
business model for a social goal, eg 
to combine commercial strategies 

to meet community need; reduce 
reliance on external factors; create 
positive change to maximize 
improvements in human well-being 
through e.g. tackling social problems; 
improving communities; people’s life 
chances; or the environment.   The 
aim is to be the change

And, unlike many of us keen to 
keep the staff we’ve trained, for Pip 
her greatest satisfaction is when they 
say goodbye and move on to paid 
employment.

“The aim is for people to move on.  
It should be a stepping stone.”

She beams when she tells how 
one of the volunteers has just gained 
some work with a local hospitality 
outlet.  And so, when you ask her 
if she stays in touch with those she 
has assisted overseas, the answer is 
obvious, of course, she does.

A humble and reserved soul, Pip 
finds it hard to acknowledge the 
magnitude of the contribution she 
has made and continues to make in 
the lives of others.

As well as a financial investment 
in establishing the social enterprise, 
she has also had to put on hold 
semi-regular overseas trips to visit her 
children, but she’s hoping that will 
mean it might be their turn to come 
to Australia for the next few years.

The establishment of Coomunga 
House was anything but a spur of 
the moment decision, despite Pip 
admitting she’s a “fly by the seat of 
my pants” person with minimal formal 
planning undertaken.

MORE NEXT PAGE

Pip’s creating opportunities

CREATING OPPORTUNITIES: Pip Robertson (right) is creating opportunities for work 
experience and training for a wide vaiety of local people, including Cheryl, who travels 
from Goolwa to assist in the cafe.

“We’re not here for 
ourselves alone.  
We are here for 
something more 

than that.”
- Pip’s philosophy



Women in Business Regional Network - February/March 2018 - 5

FROM PREVIOUS PAGE
“I did do a bit of 

homework, visiting co-
working places in Adelaide 
and speaking with others 
who had set up social 
enterprises.

“I thought about how I 
might make it economically 
viable and what’s going to 
be the points of difference, 
and why would people 
come here.

“It was a calculated risk 
as any new venture is.”

When you talk to Pip you 
start to get some realisation 
of the many volunteer roles 
she plays and you can 
tell her mind is constantly 
ticking over how she can 
help someone.

The Coomunga House 
kitchen provides soup for 
Whalers Housing clients; she 
helps out the Royal Society 
for the Blind with the Talking 
Times project and she has a 
passion to see the Kickstart 
for Kids program further 
developed on the South 
Coast.  And these are just 
the ones she can think of 
as we chat, but there are 

several others she’s involved 
with too.

“I’d love to see more 
community interaction 
at Coomunga House 
– community groups 
meeting here, art and craft 
workshops, book clubs, 
poetry readings, cooking; 
anything that can help 
bring people together.

She has several other 
plans in the wings, with new 
ventures coming on board 
quite regularly.

“I’d also like to see the 
co-working and hot-desking 
spaces utilised more.”

Pip would also love to see 
more volunteers, perhaps 
learning more skills in areas 
like account keeping, 
marketing or gardening.  

If you or someone you 
know has some time to 
assist, or you know of 
anyone looking to employ 
people with hospitality skills, 
contact Pip on 8552 2180.

Coomunga House is 
located at 10 Railway 
Terrace, Victor Harbor.  For 
more details visit www.
coomungahouse.com.au.

Interaction the 
ultimate goal

Coomunga House in Victor Harbor provides co-working and 
meeting spaces and is also a cafe providing training and work 
experience for locals.

One of the meeting rooms within Coomunga House which includes 
audio visual equipment, whiteboard and even a 3D Printer.

By Rosemary Killip*

There are times in 
business where you 
have to roll your sleeves 

up and get back into the 
detail.

Things don’t go to plan 
– staff get sick or leave; 
suppliers sometimes let 
you down; accounts need 
chasing; or maybe you 
are the one with specialist 
knowledge and only you 
have the answer.

It’s great to be motivated 
and inspired in business, yet 
some days just suck – where 
you have to do the things 
no one really likes to do.

It is your business after all.
Ultimately a business 

owner is the one who needs 
to sign for things like end of 
year financials and AGM 
minutes.

Having plans are a 
necessity. Even if you 
have a plan, the reality 
can be somewhat of an 
adjustment. Plans change 
and we must change with 
them. I’ve been talking to 
clients recently who have 
already changed plans so 
the New Year’s business 
resolutions have been 
altered.  It can quickly get 
overwhelming being this 
emerged into the detail. 
One idea to anchor you 
while rolling your sleeves up 
is to have a business focus 
rather than a fixed business 
plan.

My 2018 business focus 
is easy – business will be 
simplified so it can be easy 
and I work with clients who 
are easy to work with.

One of my clients has a 
focus of fun – business for 
her has to be fun.

So, no matter how hands 
on it gets keep the focus.  
What is your focus?

* Rosemary (Rosie) Killip is 
our only overseas member.  
Based in New Zealand (but 
soon to also live in Victor 
Harbor), she is an expert 
learning facilitator, master 
trainer and business mentor.  
Visit http://rosemarykillip.
com for more details. 

Is it time to roll 
your sleeves up?

Rosie’s tips for 
business

1. In your planning allow 
wriggle room

2. If you have staff 
prepare to be less 
productive yourself whilst 
supporting them

3. Allow for the 
distraction factor

4. If you are juggling 
caregiving, running a 
home, and income 
generation get real about 
the time allocation for 
each – what can you 
realistically achieve 
in amongst your other 
commitments

5. If you work from 
home try to commit to 
working hours where you 
are not worried about 
laundry, groceries and 
housekeeping

What do you want to hear about?
The Women in Business Regional Network is there 

to serve businesswomen and managers in country 
areas. Tell us what you’d like featured at a coming 

Women in Business Regional Network function.
Send your feedback via a message to our 

Facebook page @wibregionalnetwork, via email 
to network@wibnetwork.com.au or call Carolyn 

on 0435 432 203.
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By Carolyn Jeffrey

With one-third of Australian 
marriages ending in divorce, 
there’s something to be said 

for a couple and family who can not 
only work together day-in-day-out 
running a successful business, but are 
still happily married 32 years after the 
business commenced.

Enter Meredith Abbott who, with her 
husband Brenton and oldest son Ben, 
owns Fleurieu Crash Repairs in Victor 
Harbor.

And it’s obvious when you walk into 
the business that although usually 
considered the domain of men, this 
crash repair business has a more 
feminine, welcoming touch to it … 
and Meredith is proud that she’s been 
able to have that influence.

Meredith laughs when you ask if 
she has ever been tempted to pick 
up a hammer and beat the panels, 
but admits it might be just a little 
therapeutic.

Clearly no raving feminist, Meredith 
accepts that the crash repair industry 
has been traditionally a man’s world.

“We still get some men who you get 
the vibe that they just want to talk to 
a man,” Meredith said.

“So, my answer to that is, let them.”
A compositor by trade (that’s 

almost a historic term today for 
someone who arranges type for 
printing or keys text into a composing 
machine for printing), Meredith has 
spent almost all of her life living and 
working in the Victor Harbor area.  
She grew up on a farm at Hindmarsh 
Tiers.

The couple met through Rural 
Youth.

She literally married into the crash 
repair business after Brenton decided 
to go out on his own, starting the 
business in McKinlay Street (near 
where National Pharmacies is today).

“Brenton said, ‘If it works out (the 
business), I’ll marry you’.

“So in 1986 we got married.”
Having left school at 16, and not 

having any secretarial or accounting 
skills, except for nine months of a 
secretarial course at school, Meredith 
had a steep learning curve as she 
stepped in to help out with the 
payroll, accounts and cleaning in the 
early days.

“I didn’t become full-time until 
James (her second son) started at 
school,” she recalls.  And that was 20 
years ago.

“Brenton says I’m not analytical, but 
I did a few one-day training courses 
and had some help from other 
people along the way.”

And, like many of us, Meredith also 

found herself juggling motherhood 
and a career or business.

“I had help from the in-laws and 
from friends driving the kids to school,” 
she recalls.

“I always made sure that I was 
home when they got home from 
school, at least while they were at 
primary school.

“It was an advantage sending them 
to Tatachilla as it bought you an extra 
45 minutes at the end of the day, 
but it meant I usually got the job of 
opening up in the morning because 
they had to catch the bus so early.”

The business has continued growing 
over the years, moving to its existing 
premises (although much smaller) in 
1996.  Today the team includes 15 
people. 

While many business owners 
struggle with the thought of a 
succession plan – who will take over 
the business or who will buy the 
business – Meredith and Brenton were 
pleased when their eldest son Ben 
decided to take up the trade while 
still at Tatachilla College at McLaren 
Vale.

“He studied panel beating while at 
school under the VET program.  He 
would attend school and classes at 
TAFE as well as work here after school 
and other times as part of a VET 
traineeship.

“Then when he finished he had 
decided to become a second year 
apprentice panel beater with us and 
as a third generation panel beater 

in Victor Harbor Brenton says he’s a 
natural.”

The couple’s other son, James, 
had an interest in computers and 
established his own local computer 
business.  He’s currently working in 
Canada.

“I don’t know that I ever thought 
seriously about the boys taking over 
the business.

“It can place pressure on kids 
thinking that they need to follow that 
path.

“We’re certainly not ready for 
retirement, but it’s nice to know that 
Ben is keen to continue in the business 
that we’ve grown.

“I think in some ways it would be 
easier to simply sell your business to 
someone you don’t know because 
I want to help him (Ben) out more to 
ensure it’s a success.

“If you sell the business you can 
basically have a handover period 
and then leave them with it.”

And if you thought the idea of 
working with your spouse, partner or 
kids was dreamy, Meredith admits it 
probably wouldn’t be her first choice.

“I have found it hard at times, 
particularly when we were sharing an 
office,” she says.

“We always have to be aware of 
not talking about work at home and 
we don’t get time to talk about home 
at work.

“Going out for a meal or travelling 
to Adelaide in the car is a good 

Abbotts celebrate 30+ years

FAMILY OPERATION: Meredith Abbott is flanked by her husband Brenton and elder son 
Ben; together they work in their business Fleurieu Crash Repairs in Victor Harbor.  Ben is a 
third generation panel beater.
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mutual ground for discussion.
“I think too that you tend to speak 

differently to each other than you 
probably would to anyone else in the 
office, which is not always good.

“We tend to be a lot more 
demanding on each other than 
anyone else too.”

But, despite spending so much 
time together during business hours, 
Meredith and Brenton still enjoy 
being together in their leisure time 
too, including attending yoga.  At 
one time they also shared a mutual 
interest in Apex, but growing older 
and waning interest in Apex locally 
put a stop to that.

Fleurieu Crash Repairs has gained 
an enviable reputation for its quality 
equipment and expertise, something 
which Meredith attributes to being 
members of the Carcraft Group and 
ensuring they stay up-to-date with the 
latest training and information that’s 
available.

The workshop boasts the only 
Car-O-Liner Chassis Straightening 
System with electronic measuring 
on the Fleurieu Peninsula.  It also has 
a specialised Rapid Air Distribution 
System (oven dryer) to ensure the 
best possible paint finish in the least 
possible time.

“When people ask me what else 
would you do, I tell them, ‘Probably 
nothing’, because I do like it (working 
in the business).

“I enjoy helping people and helping 
the staff.”

She is so proud to see one of her 
reception staff achieve her dream of 
buying her own home, something she 
alluded to as a goal during her job 
interview four years ago.

As well, their second year 
apprentice was recently placed 
second in the World Skills Spray 
Painting Competition, competing 
against third and fourth year 
apprentices.

But customer service is one of 
Meredith’s fortes.

“Sometimes it can be just the relief 
of a cup of tea,” she said.

But more often it is about getting 
a replacement vehicle for someone 
left stranded or helping ensure that 
someone driving a dangerously 
damaged vehicle can borrow a car 
while theirs is fixed.

Although not offering towing 
services the business is on call 24/7, 
so it can mean problem solving and 
coming to the shop after hours to 
organise loan cars after crashes.  
Fleurieu Crash Repairs has a fleet of 
eight vehicles, with others available if 
needed.

The business has won numerous 
awards, but the ones Meredith is most 
proud of are the 2011 Victor Harbor 
Business Association Construction 
and Trade Award (because it was 
judged by an interstate team and 
it involved a rigorous judging and 
documentation process); being 
named Country Repairer of the Year 
in 2015 by Paint and Panel Magazine; 
and the 2011 Small Business Award in 
the Advantage Regional awards.

And you can see the sparkle in her 
eyes as she also shows Brenton’s more 
personal awards for being an original 

Foundation Member of the Carcraft 
Group 20 years ago and his Lifetime 
Achievement Award presented 
by The National Collision Repairer 
Magazine in 2016.

So, what are her tips to those going 
into a business as a couple or family?

• Have separate offices.
• Have separate interests outside of 

work.
• Try not to talk work at home and 

vice versa.
• Go out for the occasional meal 

together.

of being married in business

ADDING A WOMAN’S TOUCH: Meredith Abbott is proud of the fact that she’s added her 
own touch to the usually male-dominated realm of a crash repair business.

Lessons to share
Thinking about going into business 
with family?  Here are Meredith’s tips 
for making it work.

• Have separate offices.
• Have separate interests outside 

of work.
• Try not to talk work at home and 

vice versa.
• Go out for the occasional meal 

together.

Got a motorbike and want to 
support a good cause close to 
the heart of all women?

New member Deborah Geerts of 
Waitpinga, through her business 2 
Wheel Babes, is promoting a Pink 
Ribbon Motorcycle Ride on Saturday, 
October 14.

The meeting point is 1031-1037 
South Road, Melrose Park with the 
ride heading south to a mystery 
location.

There’ll be loads of prizes and raffles 
throughout the day with a show and 
shine at the finish.

The event is raising funds for the 
Mary Potter and Breast Cancer 
Foundations.

Tickets can be pre-purchased 
at a discounted rate from 
www.2wheelbabes.com/south-
australia-babe-raid.php.

Registration on the day is from 
9am with the ride starting at 10.30am 
sharp.

This will be a family friendly fun-filled 
day and it’s open to anyone.

For more information contact Debb 
on Manager@2wheelbabes.com or 
phone her on 0402 913 668.

Bike ride to aid breast cancer cause
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Cost-effective marketing was the 
topic for lunches and dinners 
held in Strathalbyn and Victor 

Harbor during January and February.
Network founder Carolyn Jeffrey 

who has made a name for herself 
locally for undertaking inexpensive 
marketing campaigns for local 
businesses in the Southern Fleurieu 
and Yorke Peninsula made extensive 
presentations at threefunctions.

Participants were able to walk 
away with 10 marketing ideas that 
had no financial outlay (only time) 
and six others that came at a small 
cost of less than $250.

Essentially Carolyn urged businesses 
to firstly identify their customers (and 
there were chuckles from the crowd 
as we gave them names like Gladys, 
Tom, Jasper, Ocean and more).

“Without knowing who your 
customer is (and there can be a 
variety of different customers for 
one business), you cannot market 
effectively,” Carolyn explained.

The next step was to prepare a 
marketing plan.

“If you don’t have a marketing plan 
when you’re making decisions about 
advertising and marketing then it’s a 
bit like going shopping without a list; 
and we all know what happens when 
we don’t have a list.

“Too many businesses make 
decisions about marketing, including 
advertising and sponsorship, without 
first knowing who they want to target 
and also whether or not it’s a good 
use of their money.”

Many attendees across all 
events were unaware of the free 
opportunities that were available, 
particularly with online directories, 
and even print directories such as 
Yellow Pages and the Fleurieu Link.

“Ensuring your business is listed 
with the correct details on every 
possible directory on the internet will 
not only help you get you noticed 
and ultimately attract customers 

but if you’ve got a website it will 
also help with SEO (search engine 
optimisation).

“And online searches can change 
on a daily basis (or even more often), 
so it’s important that this exercise of 
checking your online listings is done 
on a regular basis, ideally every 3-6 
months.”

Discussion took place on whether or 
not businesses were choosing wisely 
when it comes to sponsorships and 

whether or not they were taking full 
advantage of the opportunities that 
arise from sponsoring an organisation.

“Business owners or managers need 
to decide whether or not they’re 
offering sponsorship as a feel good 
donation or as a marketing exercise.

“If it’s the latter then they need 
to make sure they take advantage 
of whatever opportunities that 
are included such as signage, 
promotional chances, attendance at 
functions, presentations, photo and 
social media opportunities.  Businesses 
simply can’t afford to waste money 
on marketing if they wish to succeed.”

As networking is a key focus of the 
Women in Business Regional Network 
those attending the lunches were 
also urged to look at networking 
opportunities and whether or not 
they could collaborate and work with 
other local businesses to help each 
other with marketing.

This is expected to be explored 
further at the next round of functions 
which will have a focus on effective 
networking, including public speaking 
and cold calling.

Budget marketing tips shared

INTIMATE LUNCH: Women from the Monday Victor Harbor group were most grateful when 
Coomunga House helped out with a more intimate venue for the marketing lunch.  Those 
in attendance included Kate Stanley, Verity McAvaney, Tracy Vincent, Wendy James, 
Kate Stott, Charmaine Duce, Joanne Lukehurst, Jen Binney, Chris McRae, Helen Sampson 
and Rommie Corso.

Marketing planning
Before embarking on your marketing 
plan consider the following:
•Who is your customer? – age, 
location, interest
•What do you hope to achieve? 
•How much should you spend?
•How much have you got to spend?
•Who will do the work?
•What do you need to do it?
•Timetable

Free and inexpensive marketing options

The following are the free and 
inxpensive (under $250) marketing 
options that were explored during 

the marketing functions held at Victor 
Harbor and Strathalbyn.

There are also a range of other 
cost-effective marketing ideas that 
have been collected during the 
functions through the sticky notes.  
These can be seen the next page.

Thank you to everyone who shared 
during the functions.

THE FREEBIES
Facebook
Networking
Newsletters
Online directories
Free websites
Editorial opportunities
Public speaking
Face-to-face

Followup opportunities
Partnerships
THE INEXPENSIVE
Business cards
Sponsorships
Brochures
Direct marketing (postage)
Markets/events
Windows, cars, clothing
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Foundation members: Paquita Scott, Stephanie Altus, Deb DeCure 
and Lynda Pugliese at Victor Harbor in January.

Moira Jenkins, Zoe Cavanagh-King and Eva 
Zorkovic at Victor Harbor.

Michelle Dugmore with Gawler 
visitors Laurie Parkinson and 

Kimberley Cooney at Victor Harbor.

LEFT:  Bonnie 
Smedley, Kelly 
Stanton, Helen 
Arnold, Wendy 
Chapman and 
Gloria Hill at 
Victor Harbor in 
January.

LEFT:  
Alyonna 
Dhillon 
and Kerryn 
Shaw at the 
marketing 
luncheon 
at Victor 
Harbor.

Personal referrals – asking a happy 
customer to pass on your business 
card. Verity McAvaney

Noticeboard in the shopping 
centre. Anonymous.

Marketing tools don’t have to cost 
an arm and a leg.  If you have a 
budget stick to it.  Chris McRae

Modelling by what I say and do; a 
positive, healthy model, so people 
want some of that! Jen Binney

Lions Noticeboard at Goolwa.  
Wendy James

Free competitions. Anonymous. 
Collaborate with relevant business 

to promote your offer.  Joanne 
Lukehurst

Create an offer to introduce you 
and your business. Joanne Lukehurst

Share others’ businesses on your 
social media and then they do 
likewise to their people. Joanne 
Lukehurst

Do a talk or presentation. Joanne 
Lukehurst

Collaborate (or partner) with 
businesses that share the same 
values.  Utilise each other’s networks 
to mutually support your business 
growth, ie, via newsletters, social 
media, events etc.  Rommie Corso

Plan before you spam.  Rommie 
Corso

Hold real results parties and 
demonstrations of your services and 
products.  Wendy Chapman

Proper branding (images used to 
represent your business).  Alyonna 
Dhillon

Be seen and heard and put yourself 
out there.  Alyonna Dhillon

Blogs have worked well for our 
company recently in conjunction with 
our webpage.  Kerryn Shaw

When I first started my business I 
had 50 torches made with “Creativity 
shines through” on the side with a 
logo and phone number.  It created 
a year’s worth of business from just 10 
of them.  I still have some.  Bronwyn 
Lewis

Word of mouth.  Paquita Scott
Network.  Join a network group and 

interact, share stories, ask questions, 
surround yourself with people who are 
already doing what you aim to do.  
Stephanie Altus

Facebook page that you regularly 
update and interact with posting 
information and tips.  Stephanie Altus

Shameless self-promotion and 
budgeting for your marketing.  
Meredith Abbott

University community noticeboards, 
particularly for work experience, 
learning opportunities or cheaper 
rates for services/products.  Laurie 
Parkinson

Develop a good elevator pitch (30 
seconds to 1 minute) description of 
your business and then practice it.  
Zoe Cavanagh-King

Magnet signs on your car with 
business card sized magnets that 
can be handed out to clients and 
potential clients to keep promoting 
your business.  Zoe Cavanagh-King

Networking and speaking up about 
who you are and what you do. 
Anonymous.

Information sessions conducted for 
prospective clients and their families. 
Anonymous. 

Being brave and asking for support 
to share information to a target 
audience. Anonymous. 

Having a Facebook group can 
assist with getting your message 
across.  Antoinette Parry

A 1-day educational forum for 
local business, offering a 30-minute 
presentation on your particular 
expertise. Anonymous.

Writing a blog on our website.  
Sharing it onto our page gets lots of 
Facebook and website activity.  Faith 
Mason

I have used LinkedIn to find people 
in business or CEOs who I can gain 
work from, introduced myself via 
LinkedIn and caught up for coffee to 
build rapport.  I’ve received work and 
referrals from these connections and 
have maintained the relationship.  
Carina Kerr

Ensuring your Instagram account 
uses consistently high quality photos 
and that you maintain a professional 
and consistent message on your 
Instagram. Anonymous.

Contact old contacts and let them 
know what you are doing now.  Helen 
Sampson

Practical marketing tips that work
Those who have attended functions at Victor Harbor and Strathalbyn have shared some of their 

marketing tips that have worked for them in their own businesses.
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NewHouse Blinds
Goolwa
Ph 0409 087 771
E: newhouseblinds@bigpond.com
W: www.newhouseblinds.com.au
Owner: Lynda Pugliese
Services: Home decor, blinds, curtains, window 
furnishings

BLINDS/CURTAINS

Eva Zorkovic Bookkeeping
11 Grantley Ave, Victor Harbor
Ph 0410 300 658
Owner: Eva Zorkovic
E: eva.zorkovic@gmail.com
Services: Bookkeeping, BAS Agent,
business support.

BOOKKEEPING

The Pear Tree Paddock
Victor Harbor
Ph 0423 712 371
Owner: Natalie Bruce
W: thepeartreepaddock.com
Services: Designer and basic 
cupcakes, treats made from local/organic 
produce

CAKES/BAKING

Nerium International
Finniss
Ph 0414 970 219
Independent brand partner: Wendy Chapman
Email: wendyachapman57@gmail.com
W: www.wendyachapman.nerium.com
Services: Skin care products for men and women 
targeting issues of ageing skin.

BEAUTY PRODUCTS

Goolwa Conveyancing
‘Bank Chambers”, 
8 Cadell Street, Goolwa
Ph 8555 3007
E: admin@goolwa-conveyancing.com.au
Facebook: @goolwa.conveyancing
Owner: Michelle Lihou
Services: Property conveyancing

CONVEYANCING

CJ’s Business Solutions
Victor Harbor
Ph 0435 432 203
E: cj@cjsbusinesssolutions.com.au
W: cjsbusinesssolutions.com.au
Owner: Carolyn Jeffrey
Services: Websites, marketing, virtual PA services, 
professional writing, business consulting.

BUSINESS SUPPORT

The Fairy Port
Goolwa
Facebook:
@thefairyport
Owner: Deb De Cure
Services: Fairy/unicorn garden 
kits, gifts and accessories.  Also stocks 
dinosaurs, Lego people and more.

ART/CRAFT SUPPLIES

Kylie’s Coastal Bookkeeping
Victor Harbor
Facebook:  @kyliescoastalbookkeeping
Owner: Kylie Callanan
Ph: 0402 741 896
Services: Bookkeeping services, administration
assistance with accounts.

BOOKKEEPING

BCS Electrical
13 Trade Court, Victor Harbor
Ph 8554 3094
E: leanne@bcselectrical.com.au
W: bcselectrical.com.au
Owners: Leanne and Glenn Farr
Services: Electrical installations & repairs, lighting 
& fan sales, energy efficient solutions.

ELECTRICAL CONTRACTOR
Fleurieu Crash Repairs
35 Mayfield Tce, Victor Harbor
Ph 8552 4833
E: mabbott@fcrash.com.au
W: fcrash.com.au
Owners: Meredith & Brenton Abbott
Services: Crash repairs, spray painting, panel 
beating, windscreen repairs/replacement

CRASH REPAIRS

Rosemary Killip
Victor Harbor/New Zealand
Ph +64 (0) 27 223 5747
E: rosemary@rosemarykillip.com
W: rosemarykillip.com
Owner: Rosemary Killip
Services: Business coaching, mentoring, learning 
and development.

COACHING/MENTORING
Your Tech Supported
Victor Harbor
Ph 0402 269 894
E: zoe@yourtechsupported.com.au
Owner: Zoe Cavanagh-King
Services: Tech solutions and technology training, 
computer system support, Facebook setup

COMPUTER SUPPORT

n MEMBERS DIRECTORY

By Jen Binney
Start the process of 

rejuvenating and relaxing 
your body. I’m with 
you! I use the timeless 
principles of Tai Chi to 
connect people back 
to themselves. Tai Chi 
gives you a chance to 
release tension, relax and 
breathe while improving 
your balance, circulation, 
breathing, sleeping, to 
name a few benefits 
people feel.

I have classes in Goolwa, 
Strathalbyn and Milang 
and personalised sessions 
in Victor Harbor.

After being trampled 
by a bull in my school 
counsellor job I decided it 
was time for a change so 
I set up All About Attitude 
in 2001 to support teachers 
and students in self 
awareness programs.

Tai Chi became part of 
that process, as strategies 
for calm, reducing stress 

and tension and relaxation 
became my focus. More 
and more I saw the 
benefits of this amazing 
art in my own body and 
this discovery keeps 
happening! It provides 
simple ideas to take into 
everyday living. We all 
benefit from releasing 
tension and relaxing in a 
busy world.

My business journey so 
far:

• 2001 wrote program All 
About Choice for Primary 
students and All About You 
for teachers, delivered it 
over 10 years as well as 
training teachers in the 
Rock and Water program.

• My interest in learning 
Tai Chi stimulated much 
study and practice in other 
areas – Accupressure, 
opened the door to 

Chinese Medicine, Qigong 
and other courses that 
were available.

• Workshops in Sydney 
connected me with a 
wider Tai Chi family and 
now my teacher John 
Hartley (in Adelaide) 
continues my learning as 
I relax and share this with 
others who want to relax 
more.

• I enjoy writing poetry 
and plan to publish a 
poetry book this year.

I continue to grow and 
learn and share creating 
a trend in better health. 
I needed to model what 
I was doing – so clearly 
learning to relax has its 
challenges – that’s what 
personal growth is all 
about! I feel like I’ve found 
me again underneath the 
roles of teacher, mother, 

wife, sister, daughter, 
friend. it’s a great feeling.

For me the network is a 
chance to connect with 
other women in business 
and share, mentor, grow, 
learn and enjoy.

•Jen Binney owns All 
About Attitude (Tai Chi with 
Jen) in Goolwa.  Phone 
her on 0412 595 102 or 
visit her website www.
allaboutattitude.com for 
more information.

Meet Jen Binney - All About Attitude
n MEMBER PROFILES
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Enjoying the networking opportunities at Strathalbyn 
were Kelly Townsend, Anthea Broad, Stacey Butler and 
Jane Govey.

RIGHT: Antoinette 
Parry, Mel Wilson 

and Trish Connolly 
caught up during the 

Strathalbyn launch.

LEFT: Fiona Pitcairn, Kim 
Cutting, Sue Ronksley 
and Amy Chandler at 
the Strathalbyn launch 
function.

Welcome 
from the 
women of 
Strathalbyn

n MEMBERS DIRECTORY

Hardshell Publishing
Victor Harbor
Ph: 0413 485 261
E: rommie@hardshellpublishing.com
W: hardshellpublishing.com
Owner: Rommie Corso
Services: Marketing, Book Publishing, Graphic 
Design, Websites

PUBLISHING

Coomunga House
10 Railway Terrace, Victor Harbor
Owner: Pip Robertson
Ph: 8552 2180
E: coomungahouse@gmail.com
W: coomungahouse.com.au
Services: Hot desking, office space, meeting 
venue and cafe.

VENUE/OFFICE SPACE

Yellow Brick Road
Victor Harbor
Ph 0402 686 110
E: olivia.knott@ybr.com.au
W: ybr.com.au
Branch Principal: Olivia Knott
Services: Home loans, financial advice, 
insurance, superannuation, cash & investments.

FINANCE

Victor Harbor Cycle & Skate
73 Victoria St, 
Victor Harbor
Owner: Shirley Sunter
Ph: 8552 1417
W: victorharborcycles.com
Services: Bicycle and skating sales, repairs, 
and accessories

SPORTING GOODS

JaDs Hairdressers
57 Torrens Street, Victor Harbor
Ph 8552 1225
W: jadshairdressers.co
Facebook: @jadshairdressers57
Owner: Taryn Richardson
Services: Hairdressing services, beauty services, 
hair & beauty product sales

HAIR & BEAUTY

The Women in Business Regional Network also has a number of non-business 
members who share their experience with others or who are looking for 

guidance in their business dream.  

Stephanie Altus
Christine McRae

Paquita Scott
Anna Sprigg Stanley

For contact details email network@wibnetwork.com.au.

Hamper Warehouse
Victor Harbor
Owner: Gloria Hill 
Ph 0417 804 931
W: hamperwarehouse.com.au
E:orders@hamperwarehouse.com.au
Services: Gift hampers, corporate gifts, Fleurieu 
produce packs

GIFT HAMPERS

Calder Wealth Management
3/162 Hindmarsh Rd 
Victor Harbor
Ph 0428 769 432
E: kerryn.shaw@calderwm.com.au
W: calderwm.com.au
Contact: Kerryn Shaw
Services: Financial advice, business plans

FINANCE
Betta Home Living
289 Port Elliot Road, Victor Harbor
Ph 8552 1388
E: victorharbor@my.betta.com.au
W: www.betta.com.au
Owner: Karen Preston
Services: Electrical goods retail, homewares, 
mobility scooters, mobile phones

ELECTRICAL GOODS/HOMEWARES

Coast 2 Vines Real Estate
PO Box 883, Goolwa
Ph 0402 443 536
W: www.coast2vines.com.au
Owner: Tracy Vincent
E: tracy.vincent@coast2vines.com.au
Services: Real estate and property management 
services

REAL ESTATE
All About Attitude
10 Downer Ave, Goolwa
Ph 0412 595 102
Owner: Jen Binney
E: jbinney@chariot.net.au
W: www.allaboutattitude.com 
Services: Personal and group sessions in Tai Chi 
at Goolwa, Victor Harbor, Strathalbyn & Milang.

TAI CHI

Metal & Stone Manfacturing Jewellers
5/18 Albyn Terrace, Strathalbyn
Ph 85363653
Owner: Sonya Lorenz
W: www.metalandstone.com.au
Services: Jewellery sales, 
manufacture & repairs

JEWELLERY
Plus Printing
Waitpinga
Ph 0449 255 602
Owner: Deborah Geerts
Email: team@plusprinting.com.au
Facebook: /PlusPrinting-1971484583076293/
Services: Promotional printing on clothing, 
glasses, temporary tattoos, stickers and more.

PRINTING

Calvary Care
55 Victoria St, Victor Harbor
Ph 8552 8103
Manager: Michelle Dugmore
W: www.calvarycare.org.au
Services: Catholic organisation providing health 
and care services to the vulnerable.

HEALTH CARE

RIGHT: Faith Mason, 
Wendy Chapman, 

Karyn Bradford and 
Alice Both enjoyed the 
chance to meet each 

other at Strathalbyn.
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By Carolyn Jeffrey

Are you in a business 
where you charge by 
the hour?  How do 

you keep track of the hours 
and charges?

I’ve recently become 
a Harvest convert.  It’s a 
great app that can be 
used on computer, phone 
or tablet to easily track 
time spent on clients’ work, 
and can also calculate the 
charges at the same time.  

The app has been a 
godsend for my business, 
and I’m looking forward to 
making greater use of more 
of its features in 2018.

On any one day my 
assistant and I can handle 
work for up to 15 clients, 
and sometimes stopping 
work on one project and 
swapping to another 
due to an unexpected 
interruption.

The app enables you to 
easily stop and start the 
timer, and even edit the 
time if necessary.

As well as hours the app 
can also handle inputs 
of other expenses to be 

charged to the client.
You can choose to 

invoice straight from the 
app – detailed or as an 
overall charge.

If you use Xero for your 
accounts, information 
from Harvest can also be 
automatically integrated 
into your accounting 
system.

The only downside for 
me, when compared to 
other similar platforms such 
as myhours.com is that it 
doesn’t seem to log the 
actual time of the day.  This 
can prove a little tricky if 
you happen to forget to 
start or stop your timer and 
need to go back to fix the 
situation.

You can set the time 
increment, ie charge for 
every minute, every five 
minutes, every hour etc.

You can have multiple 
projects/tasks for the same 
client with different charges 
per hour.

It’s easy to track the 
income your staff have 
produced for the day.  You 
can see at a glance just 
how many billable and 
non-billable hours they 
have produced.

At a glance, and at any 
time, you can see the gross 
income your business has 
generated in a specified 
period.

It integrates with a range 
of other handy apps and 
programs including Paypal, 
Trello, Quickbooks, Xero, 

Google apps and more.
The cost: From $US10.80 

per person/month giving 
you unlimited projects.

There are free trials 
available.

More info: To find out 
more about the app visit 
https://www.getharvest.
com.

NB: Reviews are conducted 
based on personal experience 
only and are not an 
endorsement of the product.  

The writer is not a technical 
expert in the field.  You are 
advised to do your own 
research before downloading 
any app, program or files from 
websites.

Easy time, income, cost tracking

 

Name: Tracy Vincent
Business Name: Coast 2 Vines Real Estate
Phone: 0402 443 536
Email: tracy.vincent@coast2vines.com.au
Website: www.coast2vines.com.au
Location: Goolwa - Mobile Agent
What does your business do?: Property management 

and property sales
What area do you serve?: The Fleurieu Peninsula 
How long have you been in business?: 18 months
Did you found the business?: Yes I set up the business 

after working in real estate for over 10 years.
Give us 5 dot points to describe your business journey: 
• Full time Mum
• Previously worked in banking 
• Worked in numerous real estate offices as a Personal 

Assistant
• Been a Sales Representative in real estate
• Worked as Property Manager
Name two things you’ve learned from your business 

journey: 
• Dealing with government bodies can be challenging
• Being an honest person, it can be disheartening at 

times when others are not
Why did you join the network?: 
• To gain more knowledge in running a business
• To make contacts/network with other people in the 

area which may be useful for my business
Relevant social media links: 
• Facebook - https://www.facebook.com/coast2vines/
• Instagram - https://www.instagram.com/coast2vines/
• LinkedIn - https://www.linkedin.com/in/tracy-

vincent-317583107/
• Twitter - https://twitter.com/TracyCoast2Vine

Tracy Vincent - Coast 2 Vines Real Estate
n MEMBER PROFILE



By Zoe Cavanagh-King

Back-ups: they are easily forgotten 
about, and too often considered 
unimportant. Their importance 

becomes clear, however, if you lose 
your phone, have your tablet stolen, 
or when your computer has major 
issues and needs to be restored.

While some of your data may be 
stored somewhere other than your 
computer and can potentially be 
downloaded again, for example, 
purchases like audiobooks, songs and 
apps, sometimes even your progress 
in games like Candy Crush, without 
regular backups, there is so much 
other data you could potentially 
lose such as your photos and videos, 
voice recordings and messages 
on your phone, the documents 
on your laptop, the collection of 
internet bookmarks and computer 
configuration that you love on your 
PC or Mac!

There are lots of ways to back 
up your data, and you may have 
different options depending on what 
type of technology the data is on, 
whether you want a ‘physical’ copy 
of the backup or would prefer to 
secure it in ‘the cloud’* so you could 
access it anywhere.  Sometimes even 
the brand of the technology can help 
you chose the back-up solution right 
for you. 

I’ll cover some of the more 
common technology items, but these 
are no means all the options:

PCs and Laptops
If you are running Windows 10, you 

can easily perform backups by using 
the “Backup” settings under ‘Update 
& Security’. You can configure which 
files get backed up and how often. 
In older versions of Windows, the 
Backup settings may be found in the 
Control Panel under ‘System and 
Maintenance’. You could also simply 
take a copy of the file and save it 

on a disk, flash drive or external hard 
drive. Using Google Drive is a popular 
option if you wish to use online 
storage, otherwise known as “the 
cloud”.

Android Phones/Tablets
For Android tablets and phones, 

the data can be backed up with 
your Google account. The settings 
are typically found on the tablet or 
phone under ‘Accounts and Sync”. 
You could also connect the phone 
or tablet to your computer and treat 
it like an external hard drive, so you 
could take a copy of the files and 
save it on the computer a disk, flash 
drive or external hard drive.

iPhone, iPad, iPod, Apple Watch
If you have an Apple “i” device, 

Apple has given you two easy 
backup options. Backup using iTunes 
by connecting your device to your 
Mac or PC or by using iCloud. An 
iCloud account allows 5GB of free 
storage, which can be upgraded**. 
An Apple Watch is paired with an 
iPhone, so its data will backup to 
the phone and will then be included 
in the iPhone backup, when that is 
performed. 

It is important to remember, 
backing up to iTunes will assist in the 
case your iPhone, iPad, iPod, or Apple 
Watch needs to be restored. But the 

Mac or PC that our iTunes Library sits 
on should also be backed up.

Mac, Macbook 
Quite often your Mac will also house 

the backups of your ‘i’ devices within 
iTunes. This along with all the other 
important data on the Mac needs 
to be backed up. Again, Apple has 
included an easy backup solution 
in the way of the application, “Time 
Machine” which is included in the 
standard Mac Operating System.  
Time machine takes a copy of your 
data at regular intervals, until the 
drive you use is full. Once it is full, the 
oldest backups are deleted so the 
space can be used. Time Machine 
can be used with an external hard 
drive connected to the Mac, or via 
Apple’s ‘Time Capsule’.

Most of these backup solutions 
allow you to back up as much or as 
little as you want. For example, if you 
only want to backup your photos or 
emails, you can. However, performing 
a full system backup will give you the 
peace of mind that you have it all 
covered.

And lastly, the more regular your 
backups are performed, the more 
current data you will have that can 
be restored.

*The “Cloud” that is often talked 
about, is not a cloud, or up in the sky, it is 
technically just another computer.

**As at Feb 2018 - $1.49 a month will 
get you 50GB, $4.49 a month will pay for 
200GB and $14.99 will pay for 2TB. The 
two larger plans can be shared with your 
family.

• Zoe is the owner of Your Tech 
Supported in Victor Harbor.  If you want 
any advice or assistance in backing 
up your data, or want to explore 
other options, call: 0402269894 or 
email: zoe@yourtechsupported.com. 
au.  You can also follow “Your Tech 
Supported” on Facebook for more 
helpful tips.

When was your last backup?

Name: Meredith Abbott
Business: Fleurieu Crash Repairs
Phone: 8552 4833
Email: mabbott@fcrash.com.au
Website: fcrash.com.au
Location: 35 Mayfield Terrace, 

Victor Harbor
What does your business do?: Crash 

repairs, O’Brien Glass, insurance 
claims, air conditioning, small private 
repairs, spray painting, hire cars, 
motorbike parts etc.

What area do you serve?: Fleurieu 
Peninsula, but recently had vehicles 
towed to us from Mt Gambier and 
Jamestown.

How long have you been in 
business?: 32 years

Did you found the business?: Yes
Give us 5 dot points to describe 

your business journey: 
• Expansion and growth
• Mentoring and employing others.
• Exploring training opportunities
• Juggling family, work, life, 

balance, family business
• Perseverance and persistance.
Name two things you’ve learned 

from your business journey: 
• Always be on the lookout for staff 

and lookout for them.
• We are always learning.
Why did you join the network?:  To 

get out of the business to work on 
the business.  I enjoy the enthusiasm 
of the young business owners and 
interacting about business.

Relevant social media links: 
• Facebook - https://www.

facebook.com/fcrash.com.au/

Meredith Abbott - Fleurieu Crash Repairs
n MEMBER PROFILE

LEFT: Meredith 
Abbott from Fleurieu 
Crash Repairs 
has more than 30 
years’ experience 
in business in Victor 
Harbor.
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What would you do if you 
became sick or injured and 
were unable to keep your 

business running?  It’s not something 
that is often thought about, but it 
is important to take a moment to 
consider it.

Did you know that one in two 
Australian men and women will be 
diagnosed with cancer before the 
age of 85*?  And that cardiovascular 
disease kills one Australian every 12 
minutes**?

These alarming statistics may make 
you think twice about covering 
yourself, and your business, for the 
unexpected.

If you were unable to work for 12 
months, would your business survive?  
A serious illness is debilitating and may 
require extended leave to recover.  
You may end up losing your livelihood 
that you’ve worked so hard to build.  
How would you begin to rebuild your 
business once you recovered?  It’s 
something that every business owner 
should consider.

Are you aware of the total cost 
of all your business expenses every 
month?  How would you pay for 
these expenses if something were to 
happen to you?

Many life insurance companies 
offer business insurance solutions 

which are designed specifically 
for the self-employed or business 
owner.  This type of insurance includes 
business expenses insurance which 
covers the fixed expenses of a 
business or practice that still need 
to be paid, even if the life insured 
cannot work due to injury or sickness.

With business insurances, if you 
become disabled, and depending on 
the type of policy you purchase, the 
benefit may be paid monthly over a 
period of 12 months.  This period can 
be extended if at the end of the 12 
months the life insured remains totally 
disabled.

The type of policy you choose and 
the amount of cover you’ll need 

depends on you and your business 
needs.

Some people think that their 
income protection insurance is 
enough to cover themselves and 
their business.  The advantage of 
combining a business insurance 
policy with an income protection 
policy is that as well as receiving an 
income stream from your income 
protection policy, your net business 
expenses will also be paid.  It’s a small 
price to pay for peace of mind.

Speak to your financial adviser 
to discuss your business insurance 
options.

Footnotes: Source: AIA.  *www.cancer.
org.au. **https://www.heartfoundation.
org.au/about-us/what-we-do/heart-
disease-in-australia

- The above article was provided 
by Kerryn Shaw of Calder Wealth 
Management Victor Harbor. To 
discuss your financial situation, 
including business insurance, contact 
Kerryn on 8373 3333 or visit www.
calderwm.com.au.

Kerryn Shaw and Calder Wealth 
Management Pty Ltd ABN 51 008 138 
485 are Authorised Representatives of 
Consultum Financial Advisers Pty Ltd ABN 
65 006 373 995 | AFSL 230323

Protect your business from illness
Expenses to consider
Business expenses that you need 

to consider may include, but are not 
limited to:

•Accounting & auditing fees
•Regular advertising costs, 

postage, printing and stationery
•Electricity, heating, gas, water, 

telephone and cleaning costs
•Security costs
•Net costs of a locum
•Rent, property rates and taxes.

14 - Women in Business Regional Network - February/March 2018

Effective networking at Victor
LEFT: Kathy Roberts 
and Lynda Pugliese 
at the luncheon 
which focused on 
public speaking 
and effective 
networking.

LEFT: Kerryn Shaw 
and Nichole Parnell 
at back with Karen 
Preston and Wendy 
Chapman enjoyed 
more effective 
networking at the 
Victor Harbor lunch.

GUEST SPEAKER: Guest presenter Paquita Scott caught up with Chris 
McRae, Eileen Redmond and Deborah Geerts at the Wednesday 
lunch at the Hotel Victor. Paquita will be presenting about better 
public speaking at a number of network functions in coming weeks.

NETWORKING: Networking at the Hotel Victor lunch were Angela 
Hooper, Tracy Wilson, Belinda Cardall and Gloria Hill.


